Marketing for CCRA Hotel Partners

Travel Sotf'ons

Direct e-Mail Marketing to Over 30,000 Travel Agents

CCRA Weekly Tuesday e-Blast Specials Private label e-Blasts maintain an
historically maintain a highly successful open rate open rate of 15%, with a nearly 12%
average as high as 20%, with an average ad click-through rate.

click-through rate as high as 9%.

Weekly Tuesday e-Blast Special Private Labeled e-Blast

Available for Chains or Individual Hotels Available for Chains or Individual Hotels
Availability is based on a first come, first served Any non-Tuesday date; 2 private labeled ads
basis e-Blast ads must contain promotional or available per week

discount offer, available in all 4 GDS Ad Size: 600 pixels wide x 800 pixels tall
Size for click through splash page: 600 pixels wide x Format: HTML, PDF or Word with JPEG or GIF
800 pixels tall. Format: HTML, PDF or Word with images

images. CCRA creates an abbreviated banner image from your

logo and provided artwork on the main page of the eBlast. D airmony

" A CCRA 2001 Travel
[CCRA Agent Reference
Travel Solutions Gulde Now Avallable

Travel Agant Specials Hotel Intel | Exclusive Offers Better than Best |

! " 7
Cuery greal Charleston gelawey

DESERVES AN ELOQUENT STARTING POINT

Have your clients enjoy a
complimentary room upgrade
at time of booking.

Valid for bookings made until Ap: s until December 31, 2011
Offer

UMMER RATES FROM PER NIGHT

Instructions: Instructions: Any ad promoting “BAR” rates must refer to the rates as “CCRA” rates. Any ad
promoting “BAR” will be returned. Promotional rates must be loaded into the GDS prior to ad distribution. Websites or
phone numbers for direct hotel booking tools other than CCRAtravel.com will be replaced with our standard booking
instructions: To locate all the best hotel rates, visit CCRAtravel.com. For the best value in GDS-published rates, book
the CCRA rate by selecting “CCR” in Amadeus, Sabre and Worldspan or “CCRA” in Galileo.

CCRA will format final HTML file to ensure successful, spam-free e-marketing.
If an advertiser requires extensive revisions after content is supplied to CCRA, a $100 design fee will apply.

Please send ad materials and inquiries to: marketing@ccra.com
Scheduling is subject to availability. Early ad scheduling is recommended.
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Travel Agent Specials (FAM trip rates) & Hotel/Intel

Providing travel agents the opportunity to visit your property personally is the best way to gain their
endorsement. A non-commissioned Travel Agent Special rate promotes awareness of your property
and a positive relationship with agents. The TA Special link is consistently the most popular link in

every weekly e-Blast and on our two websites.

Travel Agent Specials
Available for Chains or Individual Hotels

Make & Reservation

About CCRA Contact Us

Fiotel Fates Overvew | CCRA Cash Aewards | GOS Users - Get Linked 24T Call Center Scktons

(Distributed via a link in each Tuesday e-Blast,

and posted on 2 travel agent Websites)

Content = FAM trips or non-commissioned discount

rate for travel agent travel

Size of landing page: 600 pixels wide x 800 pixels tall;

Or up to 500 words and 3 images in HTML, PDF or Word.
Format: 72dpi JPEG or GIF

Size of banner image (if you care to provide one):

500 pixels wide x 83 pixels tall; JPEG or GIF

Travel Agent Spacials

Click on specials 1o find out more details on these great offers.

Happy 3rd Anniversary Tripology!
Now Offering Agents a Chance to Win a $100 Prize

Earn a chance to win ane of twenty VISA or American Express gift cards,
and that's just the start! Cick to find out more.

in San Diego, California through
- December 2010! e

O

s Now offering great travel agent rates e
Pl!la|i¢jl’vlnl

Our Special Promotion Continues,

15% Commission al Selecled Holels

Hotel/Intel

Available for Individual Hotels: posted as a banner on the Travel Agent
specials page beneath Travel Agent Specials; Hotel/Intel is an opportunity to
Promote an important message about your hotel directly to Travel Agents.

Content = special announcements about your hotel,

i.e. grand opening, renovations, change of brand,

special rate or package.

Size of banner image:

500 pixels wide x 83 pixels tall; JPEG or GIF

To include 1 photo, 1 logo and up to 75 words

Hotel may choose to include a landing page with

more information.

Size of landing page: 600 pixels wide x 800 pixels tall;

Or up to 500 words and 3 images in HTML, PDF or Word.
Format: 72dpi JPEG or GIF

CCRA can create the ad or landing page. A $50 design fee

will apply. Please provide us with 3 images, logo, and
text for your ad. _—
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Turn Your Business into a Cash Machine with CCRACa$hRewards™
CCRACa$hRewards™ now pays you eash for every consumed room night you book on CCRA Travel.
That’s $1.00 per room night for every consumed room above and beyond any earned commission
or markup! Whats more - participation is FREE!

Read more on how to register.

AVIS ==
Budget

Learn how to earn up to 10% commission
with CCRA. Visit CCRAtravel.com for details.

Hotel Intel
Bringing travel agents even more /ntel and offers.

Now OPEN, the newly built Comfort Inn in the
W Fossil Creek area of Fort Worth, TX.

fonmamy  Minutes from Historic Stockyards, FL Worlh Convention
LD, Center, and Texas Motor Speedway.
18455 Oid Denton Road, Fort Worth, TX, US. 78111; Phone: (B17) 336-5066 B2
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Monthly e-Newsletter

CCRA e-Newsletter is distributed the first week of each month to our membership of over 22,000 Travel
Agencies, and is archived on the CCRAiInternational.com website. A link appears in weekly e-Blast
Specials. Materials are due by the 20" day of the preceding month.

e-Newsletter Ad

Available for Chains or Individual Hotels
(monthly, availability = 6 ad positions per month)
Display ad appears between newsletter articles
Size: 600 pixels wide x 380 pixels tall

Format: GIF, JPEG at 72dpi or PDF

Landing page: up to 500 words and 3 images

in HTML, PDF or Word

e-Newsletter Advertorial

Available for Chains or Individual Hotels

(monthly, availability = 6 ad positions per month)
Format: Up to 300 words in Word, and 3 images in
JPEG or GIF. An advertorial is presented within the
body text of the e-Newsletter, with its headline
included in the Contents at the top of the issue.
Should feature newsworthy content, unique or timely
information. Suggestions: property opening,
renovation, new amenities, awards, special offers or
promotions for Agents. Content may be edited to fit
our editorial format. Review draft supplied for
approval.

CCRA Travel Solutions

 —

Utell | GREATRATE™ &

& your booking today! 5]

Chek hare for

Hotel Viking, Newport Rl
offers a Spring Escape Package

J| Located in the historic hill neighborhood, the Hotel Viking is within walking distance tq
shops, restaurants and the famous Newport waterfront. Built in 1926 and a member of thq
prestigious Historic Hotels of America, the hotel reflects the rich history of the area.

209 guest rooms and suites, as well as public ¥
areas and meeting space, have been renovated to
| reflect the richness of the 1920's and 30's.
| Spedalty suites are reflective of the Newport
Mansions and named after the grand houses
whose décor they inspired. The historic Viking wing
was completely restored in 2008 and surrounds

2011 Electronic Ad Specs

guests with luxurious textures and fabrics.

A $3 million renovation of the Newport Rooms was
completed in mid-March 2011. The rooms have
been designed with the cool color palate of the e
'Progressive Design' era, an out-growth of the
famous Gilded Age in Newport. Silhouettes of
1930's ladies as well as photographs of Teddy
Roosevelt grace the guestroom walls giving a
vintage feel but filled with modern amenities. Wall
mounted flat screen TV's, complimentary guest
room internet, honor bars and baskets, in-room
safes are a few of the amenities that will make
guests stay both comfortable and memarable.

This charming New England town is centrally
located on the Rhode Island coast and offers
visitors a myriad of activities to enrich their stay.
Guests will enjoy walks on the beach, touring the
Newport mansions, discovering the important role
Newport plaved in the American Revolution or
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CCRAtravel.com Booking Portal Ads

-
! Book this [
Travel Solutions symbol | EAl

Booking Portal Sign-In Banner on CCRAtravel.com
Available to Chain Hotels, 4 rotating positions per month EARN REWARDS
DUE one week prior to the scheduled month N
Size: 290 pixels wide x 112 pixels tall :
Format: 72dpi JPEG or GIF files, can rotate up to three
images. Includes landing page content in HTML, PDF or
Word, with up to 500 words and up to 3 images.

10°%: OFF ON A 2 NIGHT STAY IHI FMB
For your chants. [ LEARN MORE |

Agents do not use chain codes when booking on Al FECISTER Wil
CCRAtravel.com. Portal Sign In Banners must not include chain ol -
codes. Booking instructions should be: To locate all the best hotel - = —_
rates, book here on CCRAtravel.com i Learn |H3

abgte ourbrands

Earn

grean rewards!!

flf(f(

WA E ALY

|v., ke achvan ace 4 aif the features en our besiong portal. Sign-up fer free

Destination Banner

For Individual Hotels, on city-specific search results page
3 ads per city, per month, DUE one week prior to scheduled month
Ad clicks through to hotel’s live booking page. e
Size: 132 pixels wide x 215 pixels tall

Format: 72dpi JPEG or GIF format; may rotate up to 3 images

Agents do not use chain codes when booking on
CCRAtravel.com. Destination Banners must not include chain
codes. Booking instructions should be: Click Here to Book

Bl Rzl 1 St Aurrd
5535 [resrmanenal Ehd Seame

st - Pirth X Duawentiov

bt | ]
e Interstitial Ad o
For Chains, appears during S =
wait screen for each hotel N “‘*. - R k-~
P e e ek Vo Searen s T search, up to 5 ads per month
Do not lck the “back” button DUE one week prior to scheduled month.

on your browser.

Content must be portal specific, no Chain
ACCOR OFFERS YOU 4,100 HOTELS ACCOR . .
TO MEET YOUR CLIENTS NEEDS code instructions.
e Size: 468 pixels wide x 60 tall
Format: 72dpi JPEG or GIF
May animate up to 3 graphics

Agents do not use chain codes when booking on
CCRAtravel.com. Interstitial ads must not include chain codes.
Booking instructions should be: To locate all the best hotel
rates, book here on CCRAtravel.com

< ¥ | The Madison Hotel |3 & HE 269.00
sl 1177 Fifteenth St Nw Washington DT, Us 20005 [Map 1t]

Featured Property Listing

For Individual hotels, moves your hotel into
Sart By: Price | Hotel Name | Star Rating | one of the top 3 positions on the search

. results page. Spots are based on a first
come first serve basis.

One horizontal image or logo can be used.

Motel 6 Washington D.C. n
6711 Georgia Ave Nw Washington DC, Us 20012 [Map It]
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Travel Solutions

Online Ads

=~ 4 ook For this 5 and start rocoii
w Look for this symbol 6 from CCRAtravel

Travel Solutions

Animated Banner Ad
For Chain Hotels —_ T wdTionng  Resenotions A OORA oot Us
Due one Week pr|or to f”’st day of the scheduled month Uiske & Reservation | Helelfstes Ovorview | CCRA Cash Rewsrds | GO5 Users - Gel Linked | Travel Agent Specisls | 247 Call Center Sckiicns

Size: 500 pixels wide x 60 pixels tall
May animate up to 3 rotating graphics Welcome 10 CCRA Travel Agent $olutions

CCRA understands e avel agent market That's whyy we have solutions mat suppart your efions whether CCRArge) com ourweb-based

Format: 72dp| JPEG or G”:, plus |anding page |ink, or you wrk at 8 brick-and-mortar agemcy, are home-based woeking with 3 hast of yuur awn sgencybusiness. reservation Syslem, i & pracical

allernative bo the GO and offers.

H H agenits 3 Jull range of rate opaons.
landing page content in HTML, PDF or Word Q7 ccess s tima s ana ety s cve 8000 s i  ingl e satch Check 0
worldwide, and not st 3 single hpe of rate “"”‘-:" Seatured. hotel tESenEmN
Appears on throughout www.ccra.com _ o o s =
." Campare NET, NTERNET DISCOUNT, GDS and CCRA
Commission
L] Cur CORA Group Travel Solutions helos you wih groups of
B rooms or more. We now offer 2 15% Commission
Cate ans of housands of
i CCRA CIU PROVORS ERCUshe Qmenibes 10r your e a1 numl:?:”:enamln r:?n‘l:‘e;.en
PABCIpAANG RolHIS = Betauss you Booked through A i
CORAN I com
L] G Lirikied 8 CORA I Sinat Wil A gotiatind ratis o over

24,000 hotels.

Online Reference Guide Banner + Skyscraper
For Chain Hotels

Year long ad placement, content can be updated quarterly.
Size: Top Banner is 500 pixels wide x 60 pixels tall
Skyscraper is 300 pixels tall x 200 wide

May animate up to 3 rotating graphics f : Great Hotels
Ads rotate in appearance on more than 40 unique web pages A | Vv Y | Guests Love™
Online Reference Guide pages receive our highest clicks

among CCRA website page views. e s e o g

with useful i ch ax a curremncy
linas, satety
liday calendar, a= well a= resources.

FORMAT: 72dpi JPEG or GIF, plus landing page link, or ERn W ) R A e
landing page content in HTML, PDF or Word. w_i...m.w,nl,;fm
Linked from the CCRAtravel.com Booking Portal, s

weekly e-Blasts, monthly newsletter, and our website:

WWW.CCra.com WO Gt bt

| visit our parent sites

CCRA Travel Solutions 2011 Electronic Ad Specs 5



Marketing Instructions

Any ad promoting “BAR” rates must refer to the rates as “CCRA" rates. Any ad promoting “BAR” will be
returned. Promotional rates must be loaded into the GDS prior to ad distribution. Websites or phone numbers
for direct hotel booking tools other than CCRAtravel.com will be replaced with our standard booking
instructions: To locate all the best hotel rates, visit CCRAtravel.com. For the best value in GDS-published
rates, book the CCRA rate by selecting “CCR” in Amadeus, Sabre and Worldspan or “CCRA” in Galileo.

CCRA will format final HTML file to ensure successful, spam-free e-marketing.
If an advertiser requires extensive revisions after content is supplied to CCRA, a $100 design fee will apply.

Please send ad materials and inquiries to: marketing@ccra.com
Scheduling is subject to availability. Early ad scheduling is recommended.

CCRA has the right, at its sole discretion, to refuse any promotional rate that is perceived to be better than the
CCRA rate as it conflicts with our parity policy. The policy states that the CCRA rate must be equal to or
better than the unrestricted Best Available Rate, consortia rate or on-line travel agency rates. This policy

exists to protect all participants and users of the CCRA Hotel Program. CCRA will contact the advertiser if an
issue arises to review.

Sample Ads

Correct Ad Incorrect Ad

Hotel X now offering under the CCRA rate code, 10% off BAR for a limited time.

Hotel X now offering 10% off BAR for a limited time.

CCRA Travel Solutions 2011 Electronic Ad Specs 6



